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Matter: 3B(i)


Matter 3B: Retail

(i) Have the appropriate centres been listed in Policy W5?

Comments on Interim Draft RSS

These policies are supported, particularly the emphasis on the presumption against large scale out of town retail development.  However, it is not accepted that convenience (food) retailing is not a regional issue.  The success of several out of town retail developments is largely dependent on the convenience goods offer e.g. Handforth Dean (Tesco/Marks & Spencer) and Cheadle Royal (Sainsburys/John Lewis).  Government policy clearly discourages the growth of all out of town retailing, not just for comparison goods.  If the town centre schemes for the Cheshire towns are to be successful, reference needs to be made to the presumption against all large scale out of town retail development.

Comments on Submission Draft RSS

This policy is supported.  The Borough Council is currently bringing forward a retail led development scheme in Macclesfield Town Centre, which will greatly improve the comparison floorspace offer.

The last paragraph of the policy which deals with out-of-centre retailing is also supported.  This approach is consistent with PPS6 which is seeking to direct new retail development to existing town centres.

Background Evidence to Support Macclesfield’s Case

Macclesfield is the principal town centre in the Borough.  It is the main shopping centre, civic headquarters and an important employment centre.  The town has not experienced any significant inward town centre retail investment since the original construction of the Grosvenor Centre in the early 1970s.  The more recent investment has compromised the development of large destination food stores on the edge of the town centre.  As a consequence a large proportion of expenditure is leaking out of the town to other neighbouring centre/ out-of-centre stores.  

The Cheshire Retail Study (2000) estimates that spending in the town centre on comparison goods (e.g. clothing, footwear, books, toys etc) will increase from £105 million in 2003 to £141 million in 2011.  This figure is based on an annual growth rate for comparison goods expenditure of 3.6%.  This growth in expenditure could support an additional 9,500 sq m net of comparison goods floor space by 2011.  The Cheshire Retail Study also estimates that there will be a need for an additional 5,000 sq m net of bulky comparison goods floor space, which will usually be sold from retail warehouses, but which could be accommodated on sites in the town centre if operators adopt a flexible approach.  In relation to food retailing, the Cheshire Retail Study notes that 

there is little prospect for growth but that there is scope to claw back trade to the town centre.  The projected growth rates for comparison expenditure now being used are 3.8% pa between 2004-6, 4.1% pa from 2004-11 and 4.3% from 2004-16.  In addition, the latest projections show that the actual expenditure growth between 1998 and 2004 was 8.5% pa and this is much higher than the figure which was used by Chesterton when producing the Cheshire Retail Study (2000).  The growth in expenditure is, therefore, likely to be significantly higher than previously predicted and this would support more significantly more floor space than previously predicted.  A new Cheshire Retail Study (2006) is currently being produced, which will provide guidance on retail expenditure to 2016.

Due to the lack of recent investment/ development the town centre is currently poorly represented by national multiple retailers (particularly those retailing clothing and fashion items).  Many of the traditional shopping streets contain smaller units, which are unsuitable for national multiples, and a number of existing national multiple retailers are currently trading from undersized or poorly configured stores.  The absence of a department store in the town centre has also been identified as a clear deficiency in Macclesfield’s range of shopping.  As a result, a significant amount of spending on comparison goods takes place in Manchester City Centre, Stockport Town Centre, Handforth Dean, Cheadle Royal, the Trafford Centre and other larger centres.  By attracting more multiple retailers to the town centre some of this expenditure could be clawed back to Macclesfield.

In addition, the town centre has few supermarkets and food halls/ shops.  Approximately 80% of food is bought in out-of-town superstores.  There is scope to remedy this by encouraging new food stores into the town centre.

The Council is currently seeking to improve the shopping and leisure provision in Macclesfield Town Centre, particularly by increasing the food and comparison goods provision and attracting a cinema to the town.  In order to achieve this, four redevelopment sites in the town centre have been identified in the Local Plan.  The identification of redevelopment sites in Macclesfield Town Centre is consistent with national and regional planning policy and policies in the Structure Plan, which seek to promote the vitality and viability of town centres by focusing development there.

The Council has recently appointed Wilson Bowden to bring forward a comprehensive redevelopment of the town centre.  Wilson Bowden’s overriding retail objective is to encourage, where possible, the provision of new retail and leisure operators to the town.  This will lead to a ‘step change’ in the town’s retail offer and enable it to compete more effectively with existing centres.  The four redevelopment sites have not been viewed in isolation but have been viewed as a whole.  Additional areas of the town centre have also earmarked for redevelopment to ensure that the sites integrate with the existing town centre and link well with each other.  This is something that the Council is very keen to achieve, as it will help to increase the vitality and viability of the town centre as a whole.   

In order to strengthen the existing town and city centres listed in Policy W5 it will be important to continue to resist further retailing out-of-centre.  The last paragraph of the Policy W5, which deals with out-of-centre retailing is, therefore, supported.  This approach is consistent with PPS6 which is seeking to direct new retail development to existing town centres.
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